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THE CONSUMER KNOWLEDGE AND ATTITUDES TOWARDS TELEVISION
ADVERTISEMENTS FOR FLU MEDICINE IN SELF-MEDICATION CHOICES AT
DUNIA SEHAT PHARMACY

DWIERNAWATI

ABSTRACT

Self-medication is the act of treating oneself with non-prescription drugs appropriately and
rationally. One medium that is used is television drug advertisements, which can influence
consumer knowledge and antitudes in self-medicating.  This study aimed 1o wunderstand
consumer knowledee and attitudes towards television advertisements for flu medicine in self-
medication choices at the Healthy World Pharmacy This research was observational, with
prospective data collection methods and accidenal sampling. The results of this stud)
obtained 100 respondents. The results of the study are wood knowledge, as many as 3N
respondents (38%). sufficient knowledge, as many as 33 respondents (35%): less knowledge,
as many as ~ respondents (77). € ‘onsumer attitudes towards television advertisements for flu
medicine are very good. with as many as 81 respondents (81%;. good attitudes from as man
as 18 respondents (18%). and fairly good attitudes from | respondent (1%, This st
concludes that consumer knowledge and attitudes are generally good.

Keywords: Self-medication. Advertisement, Knowledge, Attitude




PENGETAHUAN DAN SIKAP KONSUMEN TERHADAP IKLAN OBAT FLU
DI TELEVISI PADA PEMILIHAN OBAT SECARA SWAMEDIKASI DI
APOTEK DUNIA SEHAT

DWI ERNAWATI

ABSTRAK

Swamedikasi adalah tindakan mengobati diri sendiri dengan obat tanpa resep secara
tepat dan rasional. Salah satu media yang digunakan adalah iklan obat di televisi yang
dapat mempengaruhi pengetahuan dan sikap konsumen dalam melakukan
swamedikasi obat. Tujuan dari penelitian ini adalah mengetahui tentang pengetahuan
dan sikap konsumen terhadap iklan obat flu di televisi pada pemilihan obat secara
swamedikasi di Apotek Dunia Sehat. Penelitian ini merupakan penelitian
observasional dengan metode pengambilan data secara prospektif dan accidental
sampling. Hasil penelitian ini didapatkan responden sebanyak 100 orang. Hasil
penelitian berupa pengetahuan baik sebanyak 58 responden (58%), pengetahuan
cukup sebanyak 35 responden (35%), pengetahuan kurang sebanyak 7 responden
(7%). Sikap konsumen terhadap iklan obat flu di televisi sangat baik sebanyak 81
responden (81%), sikap baik sebanyak 18 responden (18%), sikap cukup baik
sebanyak 1 responden (1%). Kesimpulan penelitian ini yaitu pengetahuan dan sikap
konsumen tergolong baik.

Kata kunci : Swamedikasi, Iklan, Pengetahuan, Sikap
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